
TORRANCE, Calif. —
Honda announced re-
cently that it has
achieved one of the tar-
gets in the company’s
longstanding “Green
Factory” initiative in
North America: zero-
waste-to-landfill. Ten of
14 Honda manufactur-
ing plants in North
America are now operat-
ing with zero waste to
landfill, while the re-
maining four plants are
functioning with “virtu-
ally zero” waste to land-
fill.

Honda Manufactur-
ing of Alabama, in Lin-
coln, Ala., became the
first zero-waste-to-
landfill auto plant in
North America at the
outset of production in
2001, setting off an in-
dustry-leading trend
within the company.

Honda Manufactur-
ing of Indiana, in
Greensburg, Ind., also
started production as a
zero-waste-to-landfill
plant in 2008.

Waste sent to landfills
has been dramatically
reduced at Honda auto
plants throughout North
America-from 62.8
pounds of industrial
waste to landfills for
every automobile pro-
duced in the fiscal year
ended March 31, 2001, to
an estimated 1.8 pounds
per automobile in the
current fiscal year 2012.
Among all of its 14
plants in North America,
Honda now sends less
than one-half of 1 per-
cent of all operating
waste to landfills. Re-
maining waste product
is either recycled or used
for energy recovery.

“This is an important
achievement and a
tremendous reflection on
the commitment and
continuous effort of
Honda associates
throughout our company
over the past 10 years to
reduce waste from
Honda’s production op-
erations,” said Karen
Heyob, manager at
Honda of America Mfg.
Inc., who is responsible
for Honda’s green fac-
tory initiatives in North
America. “This is an
even more significant
achievement when you
consider that we also
produce in North Amer-
ica the engines and
transmissions that
power our products.”

Since the establish-
ment of zero-waste-to-
landfill production in its
Alabama plant in 2001,
Honda has undertaken a
major initiative at plants
throughout the region to
eliminate landfill waste.
To understand what
comprised each plant’s
landfill waste, Honda as-
sociates went “Dumpster
diving,” looking at the
composition of the waste
material resulting from
all of its production ac-
tivities.

On the basis of these
findings and subsequent
investigations, Honda
associates at all 14
plants in North America
have identified and im-
plemented hundreds of
waste-reduction and
waste-recycling initia-
tives. These initiatives
run the gamut, from the
reduction of offal (metal
scrap) in stamping
processes, to improved
parts packaging for ease
of recycling, to the mini-
mization of paper and
plastic waste from cafe-
terias. As a result of
these efforts over the
past 10 years, the com-
pany has prevented an
estimated 4.4 billion
pounds of waste mate-
rial from being sent to
landfills, which is equiv-
alent to the amount of
household waste pro-
duced by 2.8 million
Americans, roughly the
population of Chicago, in
a single year.

Many of the waste-re-
duction and recycling ac-
tivities were undertaken
through Honda’s associ-
ate involvement pro-
grams, including its “NH
Circle” quality circles,
where teams of associ-
ates throughout the
company engage in an
annual competition to
improve Honda’s value
to its customers and so-
ciety, with a strong focus
on efficiency, cost and
waste reduction.

Examples of Honda
associates’ waste reduc-
tion initiatives include:

• Engine plants in
Ohio, Alabama and
Canada are reusing vir-
tually all leftover sand
from aluminum and fer-
rous metal casting oper-
ations. In FY2010, the
three plants recycled a
total of 9,400 tons of
sand, which is used as
mulch and landscaping
material, and in concrete
products.

• No steel scrap from
North American manu-
facturing operations has
been going to landfills.
In one example of
Honda’s effort to reduce
steel scrap, in FY2009,
the Marysville Auto
Plant initiated a pro-
gram to reduce the
amount of offal by reduc-
ing the size of steel
sheets used to stamp
new body parts. The pro-
gram, which signifi-
cantly reduces the
environmental impact of
transporting and recy-
cling the steel, is now
being adopted by other
Honda factories in North
America including the
Canada, Indiana and
East Liberty, Ohio, auto
plants, and is being con-
sidered by other Honda
plants around the world.

• In FY2008, Honda
Power Equipment in
Swepsonville, N.C., initi-
ated a closed-loop sys-
tem for recycling
aluminum scrap from

the machining trimming
process, melting the
scrap into ingots that
are recycled into die-cast
operations.

• The East Liberty,
Ohio, auto plant built a
recycling bin for bolts,
other unused fasteners
and parts packaging, en-
abling the factory to re-
cycle more than 22 tons
of steel each year.

• Within the past
year, all four Honda
plants in Ohio completed
their initiative to elimi-
nate more than 500 met-
ric tons of cafeteria
waste produced annu-
ally. The plants joined
with other Honda plants
in North America in
transitioning to wash-
able dishware and to dis-
posing of solid waste
through composting, re-
cycling and energy re-
covery.

• The Timmonsville,
S.C., powersports plant,
which produces all-ter-
rain vehicles, recycles
hard plastic foam, sheet
plastic foam and other
recyclable plastics from
incoming parts ship-
ments, diverting more
than 130 tons of plastic
from landfills each year.

•The Marysville and
East Liberty, Ohio,
plants also recently
began washing and
reusing thousands of
plastic caps each day
that are used to protect
parts during shipping.

The only two remain-
ing landfill waste
streams in all of
Honda’s North Ameri-
can production activi-
ties are: (1) paper,
plastic and food waste
from associate break
rooms and cafeterias at
Honda’s Mexico auto-
mobile and motorcycle
plants, where there ex-
ists no more environ-
mentally responsible
means of disposal; and
(2) a byproduct of the
paint pretreatment
process for aluminum
body panels at both the
East Liberty and
Marysville, Ohio, auto
plants, which, due to
EPA regulations, is non-
recyclable. Honda is
working with the EPA
to identify an alterna-
tive means of disposal.

DAYTON — In an ef-
fort to help more cus-
tomers effectively
manage natural gas bills
and lower energy con-
sumption, Vectren has
added a programmable
thermostat to its natural
gas appliance rebate pro-
gram, known as Conser-
vation Connection. The
utility is offering its Ohio
customers a $20 rebate
toward the purchase of a
qualified programmable
thermostat.

A programmable ther-
mostat, which can be
found at most home im-
provement or large retail
stores, provides pre-pro-
grammed settings to reg-
ulate a home or
business’ temperature in
both summer and win-
ter. The settings trigger
automatic minor tem-
perature adjustments,
depending upon the time
of day and whether it’s
the heating or cooling
season, that provide en-
ergy savings without
sacrificing comfort.

“Given about half of
your annual energy costs

go toward heating or
cooling your home, using
a programmable thermo-
stat is a simple and very
low-cost way to lower en-
ergy bills,” said Colleen
Ryan, president of Vec-
tren Energy Delivery of
Ohio. “According to the
Department of Energy,
homeowners can save
about $180 a year by
properly setting their
programmable thermo-
stats and maintaining
those settings.”

Additional rebates to-
ward energy efficient ap-
pliances include:

• $300 toward a natu-
ral gas furnace (94 per-
cent or higher efficiency
rating)

• $200 toward a natu-
ral gas furnace (92 per-
cent or 93 percent
efficiency rating)

• $150 toward a natu-
ral gas water heater (en-
ergy factor of 0.67 or
higher)

• $50 toward a natural
gas water heater (energy
factor of 0.62 to 0.66)

• $150 toward a natu-
ral gas tankless water
heater (energy factor of
0.82 or higher)

• $500 toward a natu-
ral gas residential boiler
(90 percent or higher ef-
ficiency rating with
space heating as the pri-
mary use)

To see a list of qualified
thermostats or to down-
load Vectren’s rebate
forms, visit
http://www.vectren.com
or call (866) 240-8476.
Forms must be post-
marked and submitted
within 60 days of pur-
chase. To qualify, cus-
tomers must use natural
gas as their primary
source of heat. Additional
rebates, including the
programmable thermo-
stat, are available for
small business customers.

TV & Appliances
2200802

212 E. North St. • Downtown Sidney
937-492-6430

HDTV Antennas

Converter Boxes also available

We have the supplies & we install!

Since 1938

Fultz
Warehouse Carpet &

Flooring
Fultz
Warehouse Carpet &

Flooring Hours: Mon,Wed,Fri 9am-8pm,
Tues,Thur 9am-5pm,Sat 9am-2pm,

Sun 12pm-5pm

2640W.Michigan St.,Sidney
(937) 497-1101

*FREE 8 lb. PADDING SALE
Sale Ends July 24th

* See Store For Details

With Purchase
of Carpet and
Installation

2197274

1944 U.S. 68 North
Xenia, Ohio 45385

Key Mobility Services
Call us for all your home care needs.

Sales and Service
Handicap Accessible Vehicles

Toll Free: 1-800-539-5438
Main Phone: 937-374-3226

website: http://keymobility.com/ 2203856

204 Commerce Drive • Anna

937-394-7338
MON-FRI 8AM - 8PM

SAT 8AM - 5PM • CLOSED SUN

ELECTRONICS

2202866

We have a wide variety of stereos,
amps, sub woofers and speakers

Car
stereos

memphis

community
Meeting the financial needs of
our customers for generations

www.peoplesfederalsandl.com

Main Office
492-6129
Wal-Mart

492-2344

Anna
394-2265

Jackson Center
596-5500

For 125 years, Peoples Federal has been an
integral part of the fiber of this community. Our
people are involved in civic activities, school
and hospital boards, and their local churches.
They live in our banking communities, and in
most cases, our customers are our friends.

You see, Peoples Federal is committed to being
more than just an outstanding financial
institution that offers great products and
service. Being a good corporate citizen is also
a vital part of who we are.
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BUSINESS
Contact Executive Editor Jeff
Billiel with story ideas by phone at
(937) 498-5962; email,
jbilliel@sdnccg.com; or
by fax, (937) 498-5991.

NEW YORK STOCK
EXCHANGE

This
Week Chng.

Alcoa Inc.............15.44 +0.27
(PF of Alcoa Building
Products, Stolle Machinery)
Appld Ind. Tech..34.98 +0.46
BP PLC ADR......44.96 +0.65
Citigroup ............38.02 +0.28
DPL Co. ..............30.37 +0.05
Emerson Elec. ....55.47 +0.61
(PF of Copeland Corp.
Division)
Griffon Corp. ........9.75 +0.10
(PF of Clopay Corp.)
H&R Block Inc...15.23 +0.09
Honda Motor .....39.98 -0.03
Ill. Toolworks .....56.62 +0.29
(Parent company of Peerless)
JC Penney Co.....31.73 +0.37
(Store in Piqua)
JP Morgan Chase40.39 +0.56
(Former Bank One, Sidney)
Kroger Co. ..........25.83 +0.42
(PF of Kroger)
Meritor ...............15.67 +0.48

Listed are Tuesday’s stock market prices at closing for firms
in the Sidney-Shelby County area traded on the major markets.

A - Refers to Affiliated With PF - Refers to Parent Firm
Closing Dow Jones Industrial Averages:
This Week: 12,587.42 Change: +202.26
(Quotes courtesy of the Sidney offices of Edward Jones, Erroll Broud,

Vance Stewart, Danielle Gilroy-Sielschott and DiAnne Karas, registered
investment advisers.)

NEW YORK STOCK
EXCHANGE

This
Week Chng.

Lear Corp ...........51.13 +0.42
(PF of C.H. Masland)
McDonalds Corp.86.21 +0.81
Radio Shack .......12.65 +0.17
Sherwin-Wllms..85.07 +1.66
Sprint ...................5.26 +0.07
Thor Industries..26.59 +0.08
(PF of Airstream Inc.)
Time Warner Inc.35.45 +0.65
(PF of Time Warner Cable)
U.S. Bancorp ......25.03 +0.60
(Former Star Bank of Sidney)
Walgreen Co.......42.15 +0.48
Walmart Stores .53.97 +0.65
Wendy’s Int. Inc. ..5.35 +0.11
YUM! Brands.....55.16 +0.31
(PF of Taco Bell, Kentucky
Fried Chicken and Pizza Hut)

OVER THE COUNTER
Bob Evans ..........36.72 +0.49
Fifth Third ........12.20 +0.21
Peoples Bank .......7.00 0

STOCK MARKET

ATLANTA, Ga. — Ali-
cia Rittenhouse, of Sid-
ney, will
join the
s p e a k e r
roster at
the sec-
ond an-
n u a l
Spark &
H u s t l e
National
T o u r ’ s
last stop
in Atlanta July 21-23.

Spark & Hustle, cre-
ated by Women For Hire
CEO and founder Tory
Johnson, offers three-
day conferences for cur-
rent and aspiring small
business owners. Atlanta
will serve as the grand
finale to the eight-city
U.S. tour.

These conferences es-
chew flashy sales pitches
and promises for quick
fixes in favor tried and
true advice, hands-on in-
teraction and network-
ing with women who
have built their busi-
nesses from the ground

up, with the “spark of an
idea and the hustle to
make it happen,” John-
son said.

The Atlanta confer-
ence will take place at
the Cobb Galleria Cen-
tre in Atlanta.

Rittenhouse, a Sid-
ney-based technical vir-
tual assistant for
coaches, entrepreneurs
and writers, will speak
on how to “Make
LinkedIn Work for Your
Business.”

“Alicia was one of the
winners from a contest
we ran to select speakers
for Spark & Hustle At-
lanta,” said Alexandra
Hall, Spark & Hustle
Event Coordinator. Rit-
tenhouse submitted a
video demonstrating her
personal tenets of suc-
cess: POP, or “positive
online presence”; buzz;
and you, the unique
business owner.

Rittenhouse began as
a VA and developed her
current practice after
years of success in help-

ing clients grow their
businesses.

“I saw an area of lack-
ing for female entrepre-
neurship and wanted to
help,” Rittenhouse said.
“I am who female entre-
preneurs have manage
their online empires
while growing their on-
line presence using
savvy marketing tactics.”

Rittenhouse’s clients
range from age 25 to 50
and lead successful on-
line businesses that
have achieved or are on
their way toward six-fig-
ure levels. By developing
marketing strategies
and pumping up social
media exposure, Ritten-
house helps clients gen-
erate buzz in their
businesses, with visible
results.

“Social media is in,
and you must be out
there engaging with the
public,” Rittenhouse
said. “I hope that others
will learn the biggest
kept secret for profes-
sional networking.”

Sidney woman to
speak at conference

Rittenhouse

Vectren offers product rebates

Honda facilities achieve
zero-waste goal
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